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From “Click” to
Magic...

Christmas is a magical time, full of
emotions, memories, and moments
worth cherishing.

For professional photographers, this
season offers a unique opportunity:
to create sessions that delight,
capture unforgettable memories, and
at the same time, drive business
results.

Below, we've compiled practical tips to
help you maximise your sales during
the festive period, combining business
and customer strategies with Koy Lab
solutions to make each session even
more special.

Here, you'll find ideas to turn every
“click” into lasting memories and leave
each one of your clients truly
enchanted.

Get ready to make this Christmas a
season of success, creativity, and
memorable experiences.
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Always suggest complementary products to increase the value
of each purchase and enhance the client’s experience.

By offering solutions that perfectly match what the client is
already interested in, you create the impression of a more
thoughtful and complete service.

This approach not only increases revenue per client but also
reinforces the emotional and practical value of your products,
encouraging additional purchases in a natural and seamless
way.

Cxample 1:

If a client is interested in Mounted Prints or other printed photos,
present the Memory Box as a complementary option,
highlighting benefits such as protection for the prints, practical
organisation, and the potential to serve as a sophisticated gift.



Cxample 2:

If a client wishes to receive their digital images on a USB Pen,
suggest the Little Box, which enhances and protects the
product while providing an elegant presentation.

Memeory Box

Turn your most cherished
moments into lasting
keepsakes.

Learn more

little Box

A small box that holds big,
unforgettable memories!

Learn more

i

Mounted Printa

Bring Christmnas Memories to
Life with Mounted Prints.

Learn more


https://koylab.com/en/products/boxes/little-box
https://koylab.com/pt/produtos/colecao-analogica/caixa-de-memorias
https://koylab.com/en/products/prints-mats/mounted-prints

2. Pre-Orders and
Guaranteed Delivery Dates

Promote sessions and pre-orders with messages such as:
“Order by [date] for guaranteed delivery before Christmas.”

Offering clear deadlines creates both urgency and
reassurance, giving clients the confidence that their order will
arrive on time. In addition to reducing indecision, this strategy
helps you organise your schedule more efficiently, avoiding a
December backlog and ensuring a smoother workflow.

3. Christmas Bundlea

Combine complementary products (e.g. Mini Book + Little Box)
to create exclusive seasonal bundles.

Bundles convey the idea of a complete solution, making it
easier for clients looking for a ready-to-gift package. Offering
discounts or exclusive perks for purchasing the set increases
perceived value and encourages larger purchases, boosting
your average transaction value.
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4. limited and Exclusive
¢ dili

Create special Christmas-only products with unique designs,
finishes, or seasonal details.

Exclusivity communicates value and urgency, as clients
recognise that the opportunity is limited. Exclusive products
give the impression of offering something truly unique and
memorable, making the purchase even more compelling.

5. énhance Products with
Themed Seasiona

Host mini Christmas-themed sessions and display the
products in your studio, already personalised with festive
imagery.

Seeing products physically — whether albums,
boxes, or prints — allows clients to better
appreciate their value and imagine them in °
their own home or as a gift.

This visual experience increases the =<\ Y %.
likelihood of immediate purchases and >> \\”T i\
encourages additional sales during the °

session itself.



6. Peracnalised Suggestiona

Create displays tailored to different types of clients:
families, children, couples, pets, and more.

By presenting products that reflect the client’s profile, they are
more likely to identify with what they see, increasing interest
and accelerating the purchasing decision.

(. Emotional Value

Always emphasise that a photographic product is far more
than a simple object: it is a memory, a story, and a gift full of
meaning.

Highlighting this emotional value sets your work apart from
generic products sold in ordinary stores. This narrative not only
justifies the investment but also strengthens the bond between
client and photographic experience, making the purchase truly
irresistible.
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8. Online Presence &
Social Media

Showcase your products on social media using appealing
photos and videos with festive, Christmas-themed settings.
Use short, emotive phrases such as “A unique gift for someone
you love” or “This Christmas, offer unforgettable memories.”

Create Instagram highlights or dedicated web pages
showcasing your Christmas offerings. This makes it easier for
clients to explore your products, increases visibility, and
encourages more enquiries by creating a digital space fully
devoted to the season.

Recordatorium

A special gift to remember
Christmas every day!

Learn more

Hccordion Folio

Christmas memories that fit in
the palm of your hand.



https://koylab.com/en/products/prints-mats/recordatorium

Final Thoughts

With the right strategies and products,
Christmas can be more than just a busy
season — it can be the perfect opportunity to
strengthen your brand, increase sales, and
delight your clients even further.

Koy Lab is here to help you transform every
session into unforgettable memories and every
delivery into a gift full of emotion.

Explore all our product suggestions here,
discover those that best enhance your work,
and get ready for a truly extraordinary
Christmas!
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https://koylab.com/en/xmas/christmas-2025-suggestions

